BUSINESS SPONSORSHIPS

General principles and guidelines for business relationships:

Alexandra Neighbourhood House will consider the above three kinds of activities based on the following general principles and guidelines:

· Any revenues resulting from relationships with businesses will be used to support the costs of Alex House programs/services/facilities. Alex House may provide opportunities for businesses wanting to designate contributions, in keeping with the organization’s needs.

· Contributions will be appropriately acknowledged depending on the nature and size of the contribution, in keeping with existing Alex House policies/structures (e.g. Donations Structure).

· Businesses may not advertise/market directly to individual program participants, clients, Alex House staff or volunteers other than through means stipulated in these guidelines. No information will be provided to businesses regarding individual participants, clients, volunteers or staff of Alex House. This policy is without exception.

· Alex House reserves the right to decline any business relationship that it deems not to be in its best interests or in the best interests of the community it serves. 

· Alex House will consider business relationships with businesses that reflect values and maintain operating policies that are not in conflict with the mission, mandate, values, conflict of interest policies, codes of conduct, statements of diversity and liability clauses of Alex House and the Association of Neighbourhood Houses of BC.

· Alex House will endeavor to engage with businesses which have a positive public image and which are believed to reflect a high level of integrity and business and social responsibility.   More specifically, Alex House will not enter into business relationships in which a business and/or its policies, advertising/promotion, products, activities or events portray, promote or condone any of the following: The exploitation, discrimination or negative portrayal of people on the grounds of race, ancestry, place of origin, color, ethnic origin, citizenship, creed, sex, sexual orientation, disability, age, marital status, income status, receipt of social assistance, and/or record of offence under the B.C. Human Right's Act.

· Alex House will not seek out or form relationships with businesses that it knows to provide products, services and/or events unsuitable for a multi-generational organization or which Alex House knows to have or learns have unethical business/social/ environmental practices.

· Alex House will not accept advertising or promotional materials that Alex House learns contain subliminal or concealed messages, regardless of the positive or negative nature of any such messages.

· Alex House will not accept advertising or sponsorships from/with political parties.

· Alex House retains the sole right to determine which business relationships it will enter into.
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